
Using new and old media

to engage and communicate 

research
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“Old” media “New” media
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“Old” media “New” media

• Threshold
high

• Distribution
push

• Attention span
moderate

• Pricing model
paid

• Threshold
low

• Distribution
pull

• Attention span
low

• Pricing model
free
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“Old” media “New” media



•People! (or, failing that, animals)

•Money (the more the better)

•Drama, twists, rows, conspiracies and 

cock ups

•Extremes (biggest, fastest, smallest…)

•Humour and astonishment

Ingredients of a news story



A “good” research news story

• is new to readers

• passes the “so what” test

• surprises

• provokes a reaction

• has appeal to people outside your area

• and maybe also...

– has direct relevance to readers

– reveals something new about the world

– is a marmalade dropper (shock up to a point)

– entertains and amuses
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The 60-second press release

1. Aim it at the journalist...

– so write it like it‟s a newspaper article

2. Order stuff by importance...

– summarise first, then go back and fill in details

3. Prioritise the story...

– don‟t let the journalist get bored or distracted
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The 60-second press release

4. Keep those paragraphs ludicrously short...

– press return after every sentence

5. A quote adds human interest...

– and allows for more subjective commentary

6. Your headline won‟t survive...

– so aim it at the journalist, not the newspaper
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Anatomy of a press release

Organisation

Date

Headline

Leading paragraph

Story
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Anatomy of a press release

Quote

„Ends‟

Contact info

Notes for editors
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What is a blog?

• Like a newspaper editorial column, but...

– ...also like a personal diary...

– ...also like an opinion piece...

– ...also like a bulletin board...

– ...also like a discussion forum...

http://blog.kt-equal.org.uk/how-to-write-a-good-blog-post/
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http://metaphysicalvalues.blogspot.com/
http://ageukblog.org.uk/
http://www.thegeminiweb.com/babyboomer/
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What is a blog?

• Usually written by a definite named 
individual (not „corporate‟)

• So it can be:

– reflective

– personal

– controversial

– incomplete or hesitant

– informal
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Who reads blogs?

• Blogs are websites – anyone can read them

• Readers can subscribe using RSS

• Successful blogs get a following of interested 
and committed readers

• Readers can comment and interact

• „Blogrolls‟ and „hat-tips‟ complete the circle 
and lead to mutual back-slapping 
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The 30-second blog

1. Write about anything...
– but current, controversial or zeitgeisty is good

2. Quote and link liberally...
– most blogs refer to other blogs and news articles 

as a starting-point for discussion

– links also make your blog more Google-friendly

3. Invite feedback...
– ask readers for comments
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What is Twitter?

http://twitter.com/
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What is Twitter?

http://blog.kt-equal.org.uk/using-twitter-at-conferences-and-workshops/

http://blog.kt-equal.org.uk/using-twitter-in-ageing-research/

http://twitter.com/
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What is a tweet?

• A single thought

– broadcast by a named person or organisation

– 160 characters max

• Often simply sharing an interesting link 

with a very brief comment
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How does Twitter work?

• Follow people whose tweets interest you, 
and they might follow you

• Use a client, not the main website

• Mention keywords („hashtags‟) in your 
tweets so that people can search for 
discussions that interest them
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What makes a good tweet?

• Boring:
– Event on research communication in Belfast today.

• Better:
– Excited about our lineup of speakers for #cardi11! 

We‟ll keep you posted on key points from the debate.

• Best:
– Looking forward to lively debate at #cardi11. Speaker 

list: equal.ac.uk/event What would YOU ask them?
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I want to reach a lot of people! X

I have some exciting high-profile

news!
X

I‟d like to float this idea among 

interested people.
X

I want to get on my soapbox about 

this.
X

Oooh! Look what I found! X

Hey, don‟t forget about my big 

presentation tomorrow!
X



Your task

• Each table:

– choose a piece of research you want to 

portray

– write one or more of the following

• A tweet

• A blog entry

• A newspaper page (including picture, headline and 

main points)

• The top of a press release 


